
M E D I A  KIT

Everything and anything that you need to know about  
Inside Mining magazine – a quarterly special interest publication 

focusing on the state of the mining industry, leaders within the 
industry, developments in mining legislation, digitisation, Industry 

4.0, investment and environmental issues. Find out more about our 
editorial features, platforms, distribution, deadlines and rates.

WHAT YOU NEED TO KNOW...
Inside Mining magazine 
is 1 of 6 publications 
owned and published 
by 3S Media – a content 
marketing and specialist 
media company providing 
targeted B2B solutions 
across print, digital and 
streaming platforms.

Our upmarket glossy special 
interest publication is aimed 
at identifying and providing 
insight into very specific 
topics and themes – giving 
you access to a wide range of 
experts (and decision-makers) 
in the mining sector.

We have our own 
videographer, who can 
shoot your video in our 
studio or on-site. She 
has a knack for reducing 
two-hour presentations 
into three-minute 
masterpieces.

Novus Holdings and 
its group companies 
are currently ranked 
as a Level 2 B-BBEE 
Contributor at a 125% 
recognition level.

3S Media is owned  
by Novus Print, a  
group company of  
Novus Holdings – 
one of Southern 
Africa’s largest 
print production 
and manufacturing 
operations.



NOT JUST PRINT:  A FULL  360°  BR AND 
As a media house, we know that there is only one 
clear way to grow and thrive in a fast-paced digital 
age, and that is with a multiplatform approach:

We publish our content on different 
media platforms, organically 
maximising our reach.

• PRINTED MAGAZINES
• DIGITAL MAGAZINES
•  WEBSITE
• NEWSLETTERS
• WEBINARS
• EVENTS
• LINKEDIN
• YOUTUBE
• FACEBOOK
• TWITTER

Deliver your message on 
a platform that is  
optimally formatted 
to desktop and 
mobile devices. The 
Inside Mining digital 
magazine is available 
on Issuu, and is fully 
downloadable, shareable 
and hyperlinked. 
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CLICK HERE TO VIEW  
PREVIOUS ISSUES ONLINE

https://infrastructurenews.co.za/request-your-free-magazine-and-weekly-newsletter/
https://www.facebook.com/infrastructurenews/
https://twitter.com/infrastructure4
https://www.linkedin.com/showcase/infrastructure-news/?originalSubdomain=za
http://www.infrastructurenews.co.za
https://www.gotostage.com/channel/8f714a3070274de8ad5e7ef9c809fed9
https://www.youtube.com/playlist?list=PLFxdgV2yQqMzINzn4dBm0FqweOG-6g5iY
https://issuu.com/glen.t/stacks/119485d51f864ee5b511cd4cba66e036
https://issuu.com/glen.t/docs/inside_mining_nov_2021


WHO READS INSIDE MINING MAGAZINE & 
HOW MANY READERS ENGAGE WITH US?

CIRCULATION STRENGTH
We are ABC accredited. This means that we submit our distribution figures quarterly, and they are independently audited. 

6 158 62 720

68 878

6 670477 5 3135 681 50 737

July 2020 – June 2021

MAGAZINE DISTRIBUTION DIGITAL REACH

TOTAL AUDITED 
CIRCULATION

TOTAL DIGITAL 
REACH

WEEKLY NEWSLETTER 
SUBSCRIBERS

PRINT WEBSITE PAGE 
VIEWS PER MONTH

DIGITAL  
PDF

SOCIAL MEDIA 
FOLLOWING

While our distribution footprint includes cross-platform duplicates, the strength of a marketing message is amplified through its 
engagement at multiple touch points. It ensures your marketing message reaches its target audience in their preferred media format.

TOTAL DISTRIBUTION FOOTPRINT
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https://abc.org.za/
https://infrastructurenews.co.za/


WHO’S  RE ADING O UR MAGA ZINE?
Our target audience are key industry influencers, decision-makers and leaders. They are relevant and engaged:

The mining sector contributes 7.5% to 
South Africa’s GDP, and directly  
employs more than 450 000 people. 
The indirect employment numbers are 
significantly larger and critical to the overall 
successful turnaround of South Africa. 

Topics include sustainable development, 
the impact and opportunities brought by the 
Fourth Industrial Revolution, environmental 
issues, legislation, the diversity & 
inclusion, digitisation, 
technology, skills 
development and 
case studies. 
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Surface Miners

• Mine Managers
• Quarry Managers
• Water Engineers
• Electrical Engineers
• Environmental Consultants
• Health & Safety Managers
• Procurement Managers
• Transport Managers
• Mine Surveyors
• Maintenance Managers
 
Underground Miners

• Mine Managers
• Mining Engineers
• Ventilation Engineers
• Electrical Engineers
• Greywater Managers
• Water & Sludge Engineers
• Health & Safety Managers
• Shift Bosses
• Shaft Managers
• Shaft Engineers
• Geologists
• Metallurgists
• Environmental Engineers
• Procurement Managers
• Mine Inspectors

Civil Engineering Contractors – 
Infrastructure & Construction 

• Chief Executive Officers
• Managing Directors
• Civil Engineering Managers
• Project Managers
• Plant Managers
• Road Engineers
• Water Engineers

Financial & Insurance  
Companies 

• Bank Managers
• Insurance Brokers

Government: National,  
Provincial & Municipal 

• Municipal Managers
• Government Officials
• Diplomats
•  Consulate Generals – 

Embassies
• Laboratories

Mining Equipment Suppliers 

Educational Institutes 

Mining Houses

• Chief Executive Officers
• Chief Financial Officers
• Mining Engineers
• Mining Consultants
• Exploration Managers
• Metallurgists
• Geologists
•  HSE Managers/Directors
 
Institutes & Associations 

• CSIR
• Mintek
• Council for Geoscience
•  Minerals Council South Africa 

(Chamber of Mines)
•  SAIMM (SA Institute of Mining 

& Metallurgy)
• Association of Mine Managers

Exploration Companies 

• Exploration Managers
• Geologists
• Metallurgists
• Project Managers

Consulting Companies 

• SHEQ Consultants
• Environmental Consultants
• Electrical Consultants
• Water Consultants
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ADVERT ISE  WITH US BEC AUSE. . .
You have 68 878 (our total distribution footprint) reasons to advertise with us, but let’s mention five:

COST/1 000
Our approach aims  
to derive optimal  
value for our  
advertisers’ spend.  
Our cost/1 000 in  
Q2 2021 is R2 923. 

COMMUNICATION  
SPECIALISTS
Writers, editors and 
designers create highly 
original, in-demand 
content. Through a simple  
interview process, we write 
your stories for you. 

VIDEO
We have our own 
green-screen studio, 
videographer, video 
editor and designers. 
Inside Mining can create 
bespoke digital content 
to support your  
marketing campaign.

CONTENT
Through a high 
percentage of well 
researched, relevant and 
original content in every 
edition, we cater to  
our readers, who are  
your audience.

DIGITAL 
We have, through  
Mining News, a 
presence on multiple 
platforms: website, 
newsletters, social 
media channels 
and webinars.
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DIVERSITY IN MINING (February 2022)
Diversity and inclusion (D&I) remains a top priority of many industries, including the mining 
industry. Historic inequalities have put certain groups of people at a disadvantage when it comes to 
participating in the mineral resources sector. This issue of Inside Mining puts the spotlight on the 
progress being made in D&I within the mining industry focusing on:

Skills development, careers & leadership programmes
A legacy of gender inequality, poor educational opportunities, a complex tertiary education and 
training landscape, and a poor basic education system resulted in many people being excluded 
from employment in the mining industry. This feature looks at the skills development, career 
opportunities and leadership programmes available to fast-track D&I in the industry. Such 
opportunities are necessary to accelerate transformation – giving everyone a fair chance to 
participate in the industry.

Automation & modernisation
Thanks to automation and modernisation, physical challenges and barriers in the mining industry 
have been progressively reduced. This feature explores automation and modernisation in the 
context of their impact on increased diversity and inclusion in the industry.

Essential health & safety equipment & OHS
The mining industry constantly strives to achieve zero harm. Health and safety equipment is key 
in achieving this goal. We take a look at the latest health and safety equipment needed to keep 
employees of different shapes and sizes safe while working in challenging environments. We 
also investigate high risk occupational diseases in the mining industry, and the measures mine 
companies together with employees are taking to counter such diseases.

Gender equality: industry leaders
Gender equality is a major indicator of a diverse and inclusive workforce. Companies involved in the 
mining industry have worked hard to transform their workforce in such a way that it reflects South 
Africa’s demographics and strives for gender equality in all areas of the industry. 

RESOURCEFUL MINING (May 2022)
There are many resources involved in the mining process, from extracting minerals from the ground 
to processing them into commodities. Resources such as water and electricity are critical in the 
mining process; however, they are becoming very scarce. Mine companies are well aware of the 
challenges regarding the availability of resources and therefore need to be resourceful within their 
various operations. This issue focuses on the following features:

Mine water management 
Water plays a crucial role in the success of a mine’s operation. However because of its scarcity, 
mines have to be very disciplined when it comes to mine water management. This feature 
investigates the various measure put in place by mines in ensuring that mine water management 
enhances water efficiency. Best practices, pump technologies, dewatering pumps and water 
conservation are some of the talking points included in this feature. 

Energy 
Similar to water, electricity is another important resource without which, mine operations cannot 
survive. This feature looks at the energy resources available for mines, including coal, grid-fed 
energy as well as generator-powered electricity. In addition, we look at other energy alternatives 
mines can rely on in their daily operations. 

Pump & valve technologies 
In a mine operation, pumps and valves can be used for various applications in addition to the 
movement of water and other fluids. Pumps and valves need to be considered when it comes to 
applications such as slurry transportation, mineral processing, and tailings management among 
others. This feature looks at the latest technology and innovation of pumps and valves, and how 
these technologies are benefitting the industry. 

Transport & logistics
Mining operates in a global landscape, meaning there is constant transportation of minerals and 
commodities across the world. Focusing on transport and logistics, we take a look at what it takes to 
successfully transport minerals and commodities from point A to B. 

Additional distribution: Mining Indaba 2022

FE ATURE S  L IST
This is the blueprint of the magazine – we cover the breadth of the entire waste management sector, as well as cleaner production.

6



FOCUS IN AFRICA (August) 2022
Africa is one of the most well-endowed continents in the world. The continent has also become an 
attractive destination for potential mining investors. There are many projects in the pipeline aimed 
at exploring new minerals as well as developing new mine operations. Focus in Africa looks at the 
following features:

African energy 
As a developing continent, Africa’s energy sector has a lot of potential for growth. In addition to 
mineral endowment, Africa is also home to various energy sources such as oil, gas and LNG – and 
in most countries, the energy department falls within the mining ministry. This feature places the 
microscope on countries with underground energy sources, focusing on what impact these have on 
economic development, employment and the political landscape.

Engineering, procurement & construction management
Whenever a new project is undertaken, the services of engineering, procurement and construction 
management (EPCM) are often required to oversee and ensure that all the work required for the 
project gets done adequately. This feature looks the significance of EPCMs within a project. 

Materials handling & earthmoving equipment
A successful mine operation depends on reliable materials handling and earthmoving equipment. 
This feature reviews the latest such equipment for both underground and open pit mine operations. 
We also look at technological innovations that improve equipment performance. 

Legal & finance 
Operating in Africa can be complicated given the socio-political landscape of some African countries. 
This feature will look at best practice examples across Africa, with a review of cross-country 
application, given the impact of variable legislation, governance, tax laws and labour matters. 
Furthermore, the feature will also look at financing requirements for African projects.

Additional distribution: Electra Mining Africa 2022 

SUSTAINABILITY (November 2022)
The mining industry cannot survive if sustainability is not taken into account. In addition to involving 
the environment, sustainable practices in the mining industry also include mine communities as 
well as employees. The sector has historically gained a reputation of focusing only on the bottom 
line and disregarding the environment, communities and employees. That has since changes as 
mine companies are constantly working towards best sustainability practices to benefit everyone. 

Underground mining 
South Africa is home to one of the deepest underground mines in the world. This feature looks at 
how underground mines have managed to survive, especially in the most difficult circumstances 
such the global Covid-19 pandemic. In addition, we also look at health and safety requirements to 
ensure that the safety of employees working underground is not compromised. 

Mining digitisation
The mining industry has been revolutionised by technology, with digitisation taking the industry to 
a new level. This feature looks at how the mining industry has benefitted from digital technologies. 
We also look at the impact of digital technologies on the long-term sustainability of the mining 
industry. 

Environmental, social & corporate governance (ESG)
ESG continues to be a priority for many mine companies. ESG enables mines companies to minimise 
risks and identify long-term opportunities that will benefit mine companies, employees and host 
communities. This feature looks at ESG initiatives by mine companies and how they have benefitted 
the industry. 

Rehabilitation post-closure 
Post-closure rehabilitation is very important as it ensures that the land that was previously a mine 
is restored to a usable state. If done properly, rehabilitated land has many uses such as agriculture, 
forestry and recreational activities among others. This feature looks at the processes involved in 
post-closure rehabilitation as well as some case studies of post-mining land use.

FE ATURE S  L IST
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Inside Mining is going global! Each issue will have a dedicated section for articles from around the world. This is fitting considering that  
the mining industry is global in its nature. Look out for exciting articles from the international mining fraternity. 

GLOBAL FOCUS



2022  C ALENDAR

•  Examine global ideas from a local perspective
•  Provide context around current events
•  Demystify emerging technologies and market trends

•  Break down and explain complex concepts
•  Profile new mining projects
•  Supply data and opinions from leaders within the industry

While focusing on various editorial features, Inside Mining will: 

FEBRUARY 2022
DIVERSITY IN MINING 

BOOKING DEADLINE:  
11 February 2022 
MATERIAL DEADLINE:  
15 February 2022

EDITORIAL DEADLINE:  
04 February 2022  

NOVEMBER 2022
SUSTAINABILITY VOL 4

EDITORIAL DEADLINE:  
04 November 2022 

BOOKING DEADLINE:  
11 November 2022
MATERIAL DEADLINE:  
15 November 2022

AUGUST 2022
FOCUS IN AFRICA 

EDITORIAL DEADLINE: 
05 Augusty 2022

BOOKING DEADLINE:  
12 August 2022
MATERIAL DEADLINE:  
16 August 2022

MAY 2022
RESOURCEFUL MINING

EDITORIAL DEADLINE: 
04 May 2022 

BOOKING DEADLINE:  
11 May 2022
MATERIAL DEADLINE:  
13 May 2022

*Please note that these dates may change
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SPECIAL OPPORTUNIT IES
Our Leadership interview sections will feature DPS interviews with respected executives in the industry, outlining personal and career 
journeys – especially highlighting lessons and take-aways. The editorial aspect of these main themed sections will be unsold; however, 
there is an opportunity for equipment and service providers in the industry to align themselves with this section by showcasing their own 
remarkable leaders. Please see the details below regarding partner packages and corporate profiles.

This prime position consists of an interview written by our editorial team. The article will be 
featured as:
•  A one-page or two-page story up front in the magazine or associated with a specific 

themed section
•  A featured article in the weekly newsletter and on the website www.miningnews.co.za

Partner Package

CLICK HERE  
TO VIEW  

MORE 
EXAMPLES 

ONLINE

CLICK HERE  
TO VIEW  

MORE 
EXAMPLES 

ONLINE
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COVER STORY

Power supply challenges in South Africa 
have led to frequent blackouts, which 
have negatively impacted many industries 
including the mining industry. Any downtime 

– especially caused by power cuts – can lead to losses 
worth millions for mine operations. It is therefore 
imperative that backup energy be available for scenarios 
where there is no electricity. 

How it all started
EcoFlow was founded in 2017 by entrepreneurs who 
emerged from a leading drone developer where 
they had worked to perfect the drone battery to be 
lightweight, long-lasting and powerful.

Now, EcoFlow leverages this knowledge and experience 
to build products that are thoughtful in design – creating 
industry-fi rst, smart and powerful energy storage 
products. The EcoFlow team strives to reinvent the way 
people access power wherever they are. 

Using its latest unique technology, the company’s 
product off ering equips the consumer with an industrial 
amount of clean, quiet and renewable power – which 
is the perfect backup power solution for various 
applications, including mining. 

Power up anywhere,
anytime with

Consistent electricity supply is 
essential for mines to operate 
optimally. However, the 
availability of electricity is not 
always guaranteed – 
therefore, backup power 
supply is required. EcoFlow’s 
range of power generators 
equips consumers with clean, 
quiet and renewable power.

River, Delta and Delta Max series
The EcoFlow River can power up to nine devices 
simultaneously. With two pure sine wave AC outlets, the 
EcoFlow River can power some devices up to 1 800 W 
with the X-Boost mode on. With a capacity of 288 Wh, 
the EcoFlow River provides enough juice to run essential 
devices for hours, depending on the actual output.

With EcoFlow’s patented X-Stream Technology, the 
smart inverter enables a fast rechargeability that takes 
less than an hour to charge from 0% to 80%, and is fully 
charged in 1.6 hours. There is an option to change to 
a quieter charging condition by turning on the ‘Quiet 
Charging’ status on the app.

The capacity can be doubled from 288 Wh to 576 Wh 
with an extra battery. Designed for mobility, the 5 kg 
solid, yet lightweight, EcoFlow River is slightly larger than 
a toaster, which is perfect to carry around. 

The EcoFlow Delta power station represents the new 
standard of battery-powered generators. Compatible 
with a wide range of devices, one can stay powered for 
hours, whenever and wherever. This generator can be 
fully recharged by solar panels in about four hours, 
and fully charged through a 12/24 V car port in under 
10 hours.

Delta Max can handle 
devices up to 3 400 W

anywhere,

THE SUSTAINABILITY ISSUE | 2021
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Nine devices can be powered simultaneously 
by EcoFlow’s River generator

With four AC outlets (1 800 W total) and 1 260 Wh 
capacity, the large inverter load enables EcoFlow Delta 
to power most heavy-duty DIY tools under 1 800 W 
(3 300 W surge, pure sine wave). This generator can 
power up to 11 devices simultaneously. 

EcoFlow’s patented X-Stream technology enables 
the EcoFlow Delta to recharge at 10 times the speed of 
most portable power stations on the market. 

Ideal for tools below 1 800 W, both the EcoFlow River 
and Delta generators are suitable for power tools and 
accessories used in the mining industry. Common 
industry power tools and accessories include circular 
saws, LED lantern lights, grinders, as well as power drills 
and wrenches. 

For heavy-duty applications, there is the new EcoFlow 
Delta Max, which expands up to 6 kWh with smart 
extra batteries. With X-Boost, Delta Max handles 
devices up to 3 400 W with ease. It is ideal for tools 
such as the handheld rock drills and steel grinders 
commonly used in the mining industry. 

Additional features 
EcoFlow’s technological innovation goes beyond 
generators. The team has developed an app that 
enables users to control and monitor the EcoFlow 
portable power station with real-time visuals on input, 
output and connected add-ons. The app has several 
functions, such as checking how much solar power 
is being drawn, turning off  AC outlets to conserve 
battery, or ramping up recharging speed. All of these 
can be done remotely or on-site. 

Another interesting feature is the battery 
management system (BMS). This feature measures 
real-time voltage, current and temperature precisely 
and controls the battery for best performance with an 
intelligent algorithm. Expandable power and capacity 
are available. 

Customers can have their modular power customised 
to suit their requirements. In addition, an optional extra 
battery is available for River, River Pro and Delta Max.

Perfect fi t for mining and the environment
Be it open-pit or underground mining, EcoFlow’s 
generators are ideal for the mining industry. Their 
portability means they can be conveniently carried 
around a mine site with ease and are great for hard-to-
reach places commonly found in underground mines. 
From a health and safety point of view, this generator 
has no emissions because it is battery powered. As such, 
mine workers operating in confi ned spaces will not 
be exposed to harmful emissions compared to diesel 
generators and will have access to better air quality. 

Being able to carry the generators around allows 
the user to place it close to the device that requires 
the power. This eliminates the need for too many 
extension cords – which could potentially lead to 
an incident or accident. This could also potentially 
reduce the number of incidents experienced at mines. 
Furthermore, the generators are also environmentally 
friendly, as they don’t emit any greenhouse gases and 
make minimal noise.  

South Africa continues to face challenges when 
it comes to electricity supply. Towards the end of 
October 2021, power utility Eskom implemented stage 
2 and stage 4 load-shedding across the country. The 
reason cited was a shortage of generator capacity at 
the Medupi, Kusile and Matla power stations. Such 
instances show the need to have reliable backup power 
as and when needed. 

EcoFlow products are now available in South Africa 
and the wider continent. 

For more information, email:
sale.rest@ecoflow.com 

EcoFlow’s generators 
can be monitored 
using an app on a 

mobile phone 

CLICK HERE  
TO VIEW  

MORE 
EXAMPLES 

ONLINE
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As a value-driven company, Sibanye-
Stillwater has adopted a unique ESG 
strategy that enables the company to carry 
out its vision: to create superior value for all 

stakeholders through mining. The CARES values are the 
essence of the company’s approach to sustainability 
and are embedded in the overall ESG strategy. 

CARES is an acronym for commitment, accountability, 
respect, enabling and safety. Its meaning is illustrated 
in the umdoni tree, an indigenous South African tree. 
CARES is symbolic of the roots of the tree, while the 
trunk represents the employees, the material strength 
of the company. It is also responsible for the delivery of 
the fundamentals of safety, health and wellness, cost 
management, quality production and the volume 
targets necessary for a profi table and sustainable 
business. The tree’s leaves on the branches represent all 
the stakeholders and, fi nally, the seeds and fruits 
signify the varying benefi ts and value that Sibanye-
Stillwater is able to deliver to stakeholders. 

Speaking to Inside Mining, Kobus de Jager, senior 
vice president: Organisational Safe Performance & ESG 

at Sibanye-Stillwater, explains that the CARES values 
are the driving force behind the company. He adds that 
sustainability at Sibanye-Stillwater is measured through 
ESG metrics, which is a core strategic focus area for the 
business. “ESG is a concurrent activity, while we are 
executing our core business,” De Jager says.

The company is part of various global institutions 
such as the International Council on Mining and Metals 
(ICMM) and, more recently, the United Nations Global 
Compact. De Jager explains that Sibanye-Stillwater 
uses some of the broad guidelines set out in these 
institutions to devise the company’s ESG strategy. 
Some of the environmental guidelines include 
promoting natural resources, increasing environmental 
consciousness, identifying alternative energy sources, 
and improving lives through its economic footprint. De 
Jager highlights that the international institutions 
closely monitor how a company deals with ESG issues 
before allowing them to become members.

ESG’s importance 
Although ESG is not new to the mining industry, it 
sometimes gets overlooked and does not receive the 
attention it requires. According to James Wellsted, 
senior vice president: Investor Relations, Sibanye 
Gold was established in 2013, at a time when 
deep-level gold mining had a bad reputation because 
of its association with labour disputes, poor safety 
track records and environmental issues. The company 
recognised the need to build a sustainable business, 
which could be achieved through delivering value. 

Sibanye-Stillwater adopted a vision to deliver 
superior value to all stakeholders, while much of the 
industry was renowned for prioritising the bottom 
line and primarily focusing on shareholder returns. 
“We were aware, particularly in the South African 
environment, that you can’t operate like that in order 
to have a sustainable business – we need to balance 
the requirements of all stakeholders,” says Wellsted. 
Doing business any other way is unsustainable in 
the long run, because the social and environmental 
pressures would eventually impact a company’s social 
licence to operate. 

ESG

Sibanye-Stillwater’s
ESG strategy 

CARES
Sustainability can have different meanings 
depending on the context in which it is used. 
For PGMs and gold producer Sibanye-Stillwater, 
sustainability means managing operations in a 
way that allows the company to at least 
maintain its social licence to operate, in order to 
generate long-term value for all stakeholders.

www.sibanyesti llwater.com
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The company has enhanced its services in the 
natural resources sector through working 
with some of the largest mining companies 
in South Africa. In addition, BDO also has 

experience in servicing mine engineering companies 
and junior miners both locally and internationally. 

Servaas Kranhold, head: Natural Resources at BDO, 
says that the company’s natural resources sector is 
very strong, with an impressive global footprint in 
Australia, Canada, the UK and USA.

Some of the services o� ered by BDO in the natural 
resources sector include:
• HR consulting
• valuations of mines
• data analytics
• forensics
• internal audits
• IT audits
• sustainability reporting
• risk management
•  consultations regarding taxes (including income tax, 

VAT, royalty and carbon taxes) 
• external audits.

Renewable energy
For more than 30 years, BDO has worked with 
thousands of clients in the exploration, production 

ALTERNATIVE ENERGY 

BDO SA refines natural 
resources service offering

BDO South Africa has 
demonstrated its capabilities 

with an impressive service 
offering in the natural 

resources sector. 

Renewables are a significant part of 
BDO’s natural resources business
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and service space to provide customised solutions 
through resources in every major natural resources 
business centre in the world. Pro� cient teams have 
assisted clients with matters that include: 
•  managing projects in multiple countries with 

varied regulatory and political risks
•  � nancing and tax planning
•  infrastructure to support projects in isolated 

regions and o� shore
•  market price volatility and instability impacting 

demand in all industries
•  evolving and complex regulatory environments, 

ranging from environmental regulations to 
changing accounting standards

•  an increasingly complex network of suppliers with 
new relationships to manage

•  di�  culty � nding good talent and experience in 
management and in the � eld.

Renewables are a signi� cant part of BDO’s natural 
resources business. Kranhold explains that the 
growth of renewables has led to it becoming a major 
talking point and has attracted much attention. A 
lot of major mining houses have made renewable 
energy a priority for their operations. Most mining 
houses are looking to produce their own electricity 
through renewable energy due to power supply 
challenges faced in South Africa. 

Kranhold acknowledges that it is important for 
South Africa to consider significantly expanding its 
renewable energy projects to reduce the country’s 
reliance on coal for power generation, and to also 
meet current and future electricity demands. He 
does, however, note that the transition from coal to 
renewable energy will not be immediate. “We won’t 
exit coal in the next five years. I think that’s a long-
term process. From a South African perspective, I don’t 
think we’ve got su�  cient renewable projects.” 

In South Africa, BDO has developed and reviewed 
� nancial models for both renewable energy and fossil 
fuels. The company has experience in developing 
� nancial models, reviewing inputs, and preparing 
proposal documents. 

BDO has also been involved in various projects 
that include:
•  the bid preparation for two solar plants, one of which 

is currently in operation
•  performing outsourced accounting services, including 

back o�  ce administration, public o�  cer and 
bookkeeping services to several energy companies

•  auditing several energy sector clients across 
the country 

•  setting up corporate structures for companies 
expanding into South Africa and Africa (through 
the Africa Desk). 

ALTERNATIVE ENERGY 
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IPPs and going off  the grid
Renewable energy is going to play a crucial role 
when it comes to independent power producers 
(IPPs). Most mines are looking to become IPPs 
and this will have many advantages for the 
mining industry. 

In addition to being bene� cial for the operations 
themselves, mines that are IPPs also have the 
potential to further enhance their relationship 
with the host communities in which they 
operate. Kranhold believes that it is important for 
discussions to take place between governments 
and mining entities to identify how electricity 
produced by IPPs can be channelled into the 
surrounding communities. In addition, it is equally 
important to consider how the relationship 
dynamics between mines and communities will be 
impacted once mines become IPPs.

According to Kranhold, mines can signi� cantly 
save on electricity costs by going o�  the national 
grid. He does, however, highlight that going 
completely o� -grid is not yet possible for mines in 
South Africa. “If you look at the advances over the 
last year or two, there are a lot of new technologies 
that will help companies to move totally o� -grid.” 

Using large solar plants as an example, Kranhold 
explains that the current cost of building and 

implementing a plant able to meet the 
electricity demands of a mine outweighs the 
potential bene� t that could be achieved. “With 
the technology improving on an almost 
monthly basis, I believe that all mines in the 
future could be close to 100% o�  the grid.” 
He adds that it will be easier for surface 
mines to adapt quickly to going o� -grid as 
compared to underground mines.

Kranhold does not rule out underground 
mines from generating all their 

own power, but cautions on the 
challenges involved to ensure 
su�  cient electricity from a 
shaft perspective. For South 
Africa’s gold mining industry, 
complete o� -grid electricity will 
be especially challenging due 
to the depth of gold mining 
operations that are 2 km to 
4 km deep. 

African footprint and 
service offering 
In South Africa, BDO has o�  ces 
in all major cities – Durban, 
Cape Town, Johannesburg and 

Pretoria. The company also has a presence in 
most African countries with significant mining 
activities, such as Botswana, Namibia, Tanzania 
and most Francophone countries. “Globally, we 
are in 167 countries,” Kranhold adds.

BDO also operates the African Desk in South 
Africa and into Africa, where it assists companies 
with an interest to invest or do business in 
Africa. “We support them and place them in 
contact with the right people in the country to 
assist them with an audit or advisory types of 
assignments,” explains Kranhold. 

BDO’s Africa Desk specialises in helping 
clients minimise risk and maximise potential 
when it comes to doing business on the 
continent. Through BDO’s global network 
of member firms and alliance partners that 
extends to every African country, the company 
has the resources to assist with the most 
important aspects of establishing a company 
in another country – from registering with the 
relevant authorities to obtaining visas for staff.

The natural resources industry is facing 
significant pressure as it operates at the 
centre of an international political debate over 
industry tax incentives, junior miners, awarding 
mineral rights, offshore drilling legislation, and 
alternative energy. BDO’s partner-led service 
teams consist of professionals with a variety of 
multidisciplinary backgrounds and expertise 
that enable them to serve clients and assist 
them in navigating challenging landscapes in 
the natural resources sector. 

ALTERNATIVE ENERGY 

Contact details
For more information, contact BDO South Africa:
Telephone: +27 (0)11 488 1700
Website: www.bdo.co.za 

Social media platforms
Facebook: @BDOAfrica
Twitter: @BDO_SA
LinkedIn: BDO South Africa

Servaas Kranhold 
is BDO’s head of 
Natural Resources 
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Outside Front Cover Package 

This prime offering includes an interview 
written by our editorial team. The package 
consists of:
•  Outside front cover image of your product 

or a personality from the company
• Cover line (including company name)
•  A double-page editorial (with images and 

logo) about the company
•  A featured article in the weekly newsletter 

and on the website  
www.miningnews.co.za

• A video interview
•  Leaderboard banner on the weekly 

newsletter for one month

Corporate Profile Package

This prime offering provides an advertiser with 
two or four pages to showcase their company 
through the use of a standard template document 
drafted by our production team. The content 
and images are supplied by the advertiser, but 
reworked by the publisher according to the  
profile template.

•  800-word editorial about the company 
•  The editorial must be an in-depth  

overview about the company 

and can include the following points as 
guidelines:
-  How long the company has been in existence
-  Products and/or service offering 
- Unique aspects of the company 
- Divisions or subsidiaries
- Other relevant information

•  Contact details, including social media handles 
•  Two high-resolution images (300 dpi)  

with captions 
•  Company logo

http://3smedia.evlink9.net/public/messages/view-online/ZXtNlOdR3jdUNVWA/24d37dUUACuKGUV9/fBWdiPPer6ZA3raP
http://www.miningnews.co.za
https://issuu.com/glen.t/docs/inside_mining_nov_2020/8
https://issuu.com/glen.t/docs/inside_mining_may_2021/38
https://issuu.com/glen.t/docs/inside_mining_nov_2021/10
http://3smedia.evlink9.net/public/messages/view-online/ZXtNlOdR3jdUNVWA/24d37dUUACuKGUV9/fBWdiPPer6ZA3raP
http://www.miningnews.co.za
http://3smedia.evlink9.net/public/messages/view-online/ZXtNlOdR3jdUNVWA/24d37dUUACuKGUV9/fBWdiPPer6ZA3raP
http://3smedia.evlink9.net/public/messages/view-online/ZXtNlOdR3jdUNVWA/24d37dUUACuKGUV9/fBWdiPPer6ZA3raP


miningnews.co.za is rated as Africa’s 
top online resource for mining industry 

professionals and ranks at number 4 in the 
world. The ranking criteria include social 

media influence, editorial quality and Google 
reputation (Feedspot, 2019). It provides local, 

African and international news and has an 
overall distribution reach of 62 720 digital and 

mobile users.

ONLINE  OPPORTUNIT IES
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miningnews.co.za attracted 91.2% of new users in 2020 

– Google Analytics

https://miningnews.co.za/


Opt-in weekly e-newsletters
SUBSCRIBE NOW

The Mining News weekly newsletter provides an instant summary of the latest news, mining industry insight, events and 
developments for mining industry professionals. The newsletter is delivered to the inboxes of industry professionals. This means 
that advertisers are speaking directly to their target market. The newsletter embraces online advertising – one of today’s most 
powerful and interactive forms of marketing. By advertising in the newsletter you are tapping into a medium that offers creative and 
measurable solutions while effectively communicating your message to key players. We monitor the delivery rate, open rate and 
bounce rate on a weekly basis with Everlytic. We are also committed to maintaining and growing our newsletter database.

NE WSLE T TER S

CLICK HERE TO REQUEST 
YOUR FREE WEEKLY 
NEWSLETTERS
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miningnews.co.za newsletter rates and dimensions (width x height in pixels)

DESCRIPTION DIMENSIONS

COST 

1 month 2-4 months 5-8 months 9-12 months

NEWSLETTER BANNERS

Leaderboard 800 x 250 6 750 6 450 6 100 5 750
Middle Strip 
Above the fold 800 x 200 4 400 4 200 3 950 3 750

Middle Strip 
Below the fold 800 x 200 3 400 3 200 2 950 2 750

Each of these four special interest publications will receive their own 
tab on our website www.miningnews.co.za. This allows the content 
published in the printed publication to also be distributed on our 
digital platforms, enhancing the reach to a wider target market. The 
content will be included in our weekly electronic newsletters, our main 
website showcasing video interviews, hyperlinks to company profile 
videos and social media pages.

CLICK HERE TO PARTNER 
WITH US TO GET  
YOUR MESSAGE TO  
YOUR TARGET MARKET

mailto:alastair%403smedia.co.za?subject=IMIESA%20rate%20card
https://miningnews.co.za/request-your-free-magazine-and-weekly-newsletter/
mailto:Chilomia.VanWijk%40%403smedia.co.z?subject=


WEBINAR / VIDEO / S O CIAL 
OPPORTUNIT IES

CLICK HERE TO DOWNLOAD OUR WEBINAR 
INFORMATION SHEET AND RATE CARD

CLICK HERE TO VIEW  
EXAMPLES OF OUR WEBINARS

The average online user watches 84 minutes of video every 
day. In this age of information overload, videos are an easy way 
for buyers to consume information, especially on their mobiles.

Our team of experts provide a full video service offering, from 
conceptualisation to the filming and post-production of your 
interview, commercial profile, project or corporate video. We 
also offer sponsorship opportunities for our Weekly News 
Round-Up videos.

CLICK HERE TO VIEW AN EXAMPLE

CLICK HERE TO VIEW EXAMPLES

We offer full-service webinar solutions including pre-recorded  
on-demand as well as live webinar platforms.

The client can choose between virtual off-site presenter options 
as well as full in-studio solution. We have a fully kitted webinar 
studio at our offices.

WEBINARS VIDEO CONTENT SERVICES

SOCIAL MEDIA

Our social media package is linked to selected social platforms 
like LinkedIn, Facebook and Twitter. 

The package includes:
•  The writing of three content marketing articles, each with a 

length of ±500 words 
•  Scheduled posting of these articles over a preplanned period 

to coincide with the client’s marketing campaign
•  Facebook boosted posts and LinkedIn sponsored content 
•  Shared on miningnews.co.za and our newsletter
•  Campaign reporting
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https://3smedia.co.za/wp-content/uploads/2020/11/3S-Media-Webinar-Rate-Card-2021.pdf
https://www.gotostage.com/channel/4c1603551d65416cb1d23d3cccdf053b
https://www.youtube.com/watch?v=0_fqMKEYAWI
https://miningnews.co.za/category/multimedia/


R ATE S  & SPEC S
Connect with our audience, which is your audience, at a budget that is right for you:

miningnews.co.za Webinar/Video/Social Opportunities

Description DETAIL COST

1-hour live webinar Full service webinar solutions including pre-recorded on-
demand as well as live webinar platforms. 24 000

Video interview  
(3 minutes)

At the bottom of the news clip of the Weekly News Round-up. 
Book your 3-minute interview slot with your industry expert. 17 500

Commercial/profile  
(1-2 minutes) Rates include post-production. Filming of videos to take place at 

3S Media’s studio in Johannesburg, Gauteng, or within an  
80 km radius. For locations beyond 80 km, standard AA rates 
per km will apply.

19 000

Project video 
 (3-5 minutes) POA

Social media package 
Three content marketing articles (500 words each),  
Facebook post, LinkedIn post, article on the Mining News, 
newsletter, campaign reporting.

15 500

ONLINEPRINT

*All the above prices in ZAR exclude VAT. 
DETAILS: Home page banners: Maximum of 4 advertisers per zone • A month consists of a minimum of 4 x inserts • One change per 
month permitted • Contract total divided by period of contract
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miningnews.co.za rates* and dimensions (width x height in pixels)

ADVERT DESCRIPTION

DIMENSIONS COST

1  
month

2-4 
months

5-8 
months

9-12 
months

Video

HOME PAGE BANNERS

Computer Tablet Mobile

Leaderboard
(Mega Banner) 1180 x 100 468 x 60 320 x 50 12 550 11 950 11 300 10 650 14 450

Skyscraper 
(Above the Fold) 300 x 600 300 x 250 300 x 250 6 900 6 550 6 250 5 900 7 950

Middle Banner 728 x 90 468 x 60 320 x 50 5 050 4 800 4 550 4 300 5 800

Skyscraper
(Below the Fold) 300 x 600 300 x 250 300 x 250 3 800 3 600 3 400 3 200 4 350

Bottom Banner 1180 x 100 300 x 250 300 x 250 3 800 3 600 3 400 3 200 4 350

ADVERT DESCRIPTION RATES *

Outside Front Cover Package R45 000

Inside Front Cover DPS R40 000

Inside Front Cover Full Page R28 000

Inside Back Cover DPS R36 000

Inside Back Cover Full Page R25 000

Outside Back Cover Full Page R28 000

Opposite Contents Page R25 000

One Page Profile R20 000

Partner Package DPS R33 000

Standard Display Full-page Advert R18 000

Corporate Profile DPS R28 000

Corporate Profile – 4 Pages R36 000

Half-page Display Advert R10 000

Strip Display Advert R7 000

* All rates are exclusive of VAT.

https://miningnews.co.za/


Print Terms and Conditions
Please note that if an agency is contracted to manage an 
advertising booking on behalf of a client that has made a 
direct booking, the initial booking will not be diminished 
or renegotiated until expiry of the existing contract. Please 
familiarise yourself with the full set of terms and conditions 
(link below) as all contracts are subject to these requirements.

R220/annum (incl. VAT)| R55/issue (incl. VAT) 
SUBSCRIPTIONS

Print Advert design rates*
ADVERT SIZE COST ADVERT SIZE COST

DPS 3 672 Third Page 1 050

Full Page 2 680 Quarter Page 900

Half Page 1 350 Classified 530

*These prices are in ZAR and exclude VAT. 
For design, please supply instructions, text, contact 
details, and high-resolution pictures and logos.

CLICK HERE TO VIEW  
TERMS AND CONDITIONS

CLICK HERE TO SUBSCRIBE

Newsletter distribution 
Will be mailed to entire 3S Media Mining database every Wednesday -  
6 695 subscribers

Boosting
Will be done over a period of 5 days (from Friday until the next Tuesday) 

Visibility for one week 
Visibility on our miningnews Home Page as well as LinkedIn, Facebook  
and Twitter 

Production process
•  Elements (video/logo, slogan) to reach video editor by Monday of the 

publication week
•  Client will receive video/logo by Wednesday for approval
•  Client to approve video/logo by Thursday at 12:00
• Published on Friday

ONLINEPRINT R ATE S  & SPEC S
Online Terms And Conditions
1.  Booking All bookings are to be made 

via the 3S Media Online Contract 
Form.  

2.  Material All content is subject to  
3S Media approval and 3S Media will 
not alter image files or tags. 

3.  Payment Please familiarise yourself 
with the full set of terms and 
conditions, as all contracts are 
subject to these requirements.

Mining News deadlines
BOOKING DEADLINE MATERIAL DEADLINE

Five business days prior to  
distribution date

Two business days prior to  
distribution date

Online Advert design rates*
ALL BANNERS COST

Banner design 460 per banner

*The above prices are in ZAR and exclude VAT. 
Please supply instructions, text, contact details, 
pictures and logos.
20% discount applicable for more than one  
banner ad per order.

PRINT PRODUCTION 
Antois-Leigh Nepgen 
+27 (0)11 233 2613      

c +27 (0)63 949 2793
 e antois-leigh.nepgen@3smedia.co.za

ONLINE PRODUCTION  
Jacqueline Modise

t +27 (0)11 233 2646    
+27 (0)66 532 2639

e jacqueline.modise@3smedia.co.za

SUBSCRIPTIONS 
Nomsa Masina

t +27 (0)11 233 2644  
c +27 (0)73 071 4117
e subs@3smedia.co.za
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SIZE (width x height in mm) CROP SIZE TYPE AREA WITH BLEED

Double Page Spread 420 x 297
400 x 277  

(mind spine) 
426 x 303

Full Page 210 x 297 190 x 277 216 x 303

Half Page (Landscape) 210 x 148.5 190 x 128.5 216 x 154.5

Half Page (Portrait) 105 x 297 85 x 277 111 x 303

Strip advert (Landscape) 210 x 74 190 x 57 216 x 80

https://3smedia.co.za/about/terms-conditions/
https://miningnews.co.za/request-your-free-magazine-and-weekly-newsletter/


ABO UT  NOVUS HOLDINGS

NovusHoldings novusholdings novus.holdings

What started as a small family-run 
business over a century ago is now a  
JSE-listed company, and one of the 
largest printing and manufacturing 
operations in Southern Africa. 

Our excellent reputation has been built on 
an unwavering focus on customer service 
and exceptional quality standards, which 
have remained consistent over the years. 

LEADERS IN PRINT AND MANUFACTURING

DOING BUSINESS   
THE SUSTAINABLE WAY

RESPONSIBLE  
BUSINESS  
REPORT

2021

CLICK HERE TO 
DOWNLOAD OUR 
RESPONSIBLE 
BUSINESS REPORT

CLICK HERE TO 
VIEW OUR GROUP 
ENVIRONMENTAL 
POLICY 
STATEMENT

As part of a natural progression for the 
Novus Holdings Group, in 2019, Novus 
Print moved into the publishing space 
through its acquisition of 3S Media and 
Famous Publishing. In bringing the perfect 
mix of innovation and experience to the 
table, the Group believes this evolution and 
further acquisitions will enhance its insights 
into customer needs as the publishing and 
printing industries continue to transform.

15

https://www.facebook.com/NovusHoldings/
https://www.linkedin.com/company/novusholdings/
https://novus.holdings/
https://3smedia.co.za/wp-content/uploads/2021/09/2021-Responsible-Business-Report.pdf
https://novus.holdings/sustainability/environment/


GET IN  TOUCH

Novus Print (Pty) Ltd t/a 3S Media is a registered member of 
National Treasury’s Central Supplier Database for Government.

Click here to visit the National  
Treasury website. 

Supplier Number:  
MAAA0016423

Unique Registration Ref Number:   
FFA60BC9-37E6-4596-89D9-A00025D4C50F

Novus Print (Pty) Ltd t/a 3S Media  
is a proud Level 2 BBBEE Contributor. 

w h e r e  p r i n t i n g  i s  p e r s o n a l

Click here to view our certificate of accreditation.

CONTACT US

FOLLOW US

@3SMiningNews @Mining_News mining-news www.miningnews.co.za 3SMediaOnline
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MANAGING EDITOR: 
Dineo Phoshoko   

t +27 11 233 2618    
c +27 83 768 8692    

e Dineo.Phoshoko@3smedia.co.za 

SALES MANAGER 
Chilomia van Wijk   
t +27 83 963 1240   

e Chilomia.VanWijk@@3smedia.co.za 

https://secure.csd.gov.za
https://secure.csd.gov.za
https://secure.csd.gov.za
https://3smedia.co.za/wp-content/uploads/2021/11/B-BBEE-VERIFICATION-CERTIFICATE-ANNEXURE-NOVUS-HOLDINGS-LIMITED-FY2021.pdf
https://www.facebook.com/3SMiningNews/
https://twitter.com/Mining_News
https://www.linkedin.com/showcase/mining-news
https://miningnews.co.za/
https://www.youtube.com/playlist?list=PLFxdgV2yQqMz6TRNu2whww-dmjFBNsy5P
mailto:Chilomia.VanWijk%40%403smedia.co.za?subject=

